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ALL THAT GLITTERS 

by Gail Banks 

This season’s party clothes include some too golden for their own 
good — and others men and women can really take a shine to. 


GIVE WE NOW GAY APPAREL 
by Barbara Wallraff 


No need to make it the shirt off your back — there’s ever-so-much- 
more-presentable finery in the stores. 


SPIRITED GIFTS 
by Marya Dantzer-Rosenthal 


They're not called package stores for nothing, as festive decanters 
and boxed sets prove. A guide to giving Christmas wine and spirits. 


SLAINTE! SALUD! DOWN THE HATCH! 
by Michael Gee 
Potions to offer toasty toasts with. Here’s to holiday hot drinks. 


JOY TO THE WORLD 

by Felice J. Freyer 

Or at least to your friends — especially those who have everything or 
who don’t want anything. A catalogue of intangible presents. 


Cover photo by Roy DiTosti. 
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How A Perm Style 


Can Change 
Your Lifestyle 


Today, every woman wants easy-care hair that looks good 
from morning to night. And that’s what a professional salon 
perm means. The cut is right, the curl is right, the style is 
right, the care is right. For your busy lifestyle. 


We recommend and use 
the finest professional 
erms — Zotos Salon 
erms. There’s one spe- 
cifically formulated for 
every hair type. For your 
hair type. 


Why not get the best- 
looking hair of your life? 
Call today for an 
appointment ... and 
change your lifestyle as 
well as your hairstyle. 
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See What A Difference 
The Right Salon Perm Makes 


Corot's 


Cotttag co. 


1700 Mass. Ave. 547-9436 
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A->PRESENT* FOR * THE + FUTURE 


That's just what a genuine Bell telephone is. Something people use and love long after 
other gifts are forgotten. @ It can be fun every day. Like our SNOOPY & WOODSTOCK Phone* 
Beautiful to behold. Like our Stowaway® rolitop telephone. Or extra helpful. Like our Touch- 
a-matic® phone. @ Your Bell PhoneCenter has so many different phones and services, you 
may decide to give that special person one of our gift certificates. @ Either way, come in FOR YOU 
soon. Because there's no time like the present to think of the future. 


*Housing manufactured by American Telecommunications Corp, PEANUTS Characters © 1958. 1965 United Feature Syndicate, Inc 


For the location and hours of the store most convenient to you, call toll free 1-800-323-1716. 





Evening stars 


Bright ideas in holiday 
party wear 


by Gail Banks 


The clothes of the women, rich and poor alike were complicated, fussy, designed 
for richness rather than for beauty or smartness. 

— Osbert Sitwell, 

Pound Wise, 1963 

omen’s evening clothes this year are fancy and overblown, all leg-of- 

W mutton sleeves and sequins. And a single color combination predom- 

inates: black-and-gold. The black is there to make the gold look as bright 

and conspicuous as possible, because what Osbert Sitwell wrote about the Vic- 

torian era describes fashion for 1981 as well. Today’s trendy party-bound women 

resemble wealthy wraiths — no body to speak of, just a head and lots of compli- 

cated gold ornaments. The effect calls to mind such phrases as “rich as Croesus,” 

Continued on page 6 


From left: cotton-and-polyester 
blouse, $34, by Gunnie’s, cotton 
velveteen skirt, $64, by Jessica 
McClintock, and print shawl, $32; 
velvet knickers, $54, by Saks, and 
polyester blouse, $52, and velvet 
jacket, $87, both by Patty 
Woodard; lambswool-and-angora 
argyle sweater, $95, cotton-and- 
polyester shirt, $22.50, by Ron 
Chereskin, knit tie, $10, and wool 
blazer, $110, and worsted-wool 
trousers, $48, both by Saks. All 
clothes and accessories at Saks. 
Models: Marie Silvia, Diana 
Lavallee, and Lenny Smith, ART. 
Photo by Rick Hornick and 
Sandy Rivlin. 
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Continued from page 5 
“the Midas touch,” and even “good as 
gold.”” What doesn’t come to mind is 
“lovely to look at,”’ because black-and- 
gold is not intrinsically attractive. It is, 
after all, only a shade and a shimmer 
away from black-and-orange — the 
color scheme of Halloween. 

Yet department stores have yards 
and yards of it: Chanel-style jackets 
plastered with gold sequins, gold lame 
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blouses made with the carelessness 
that used to be reserved for third- 
grade-pageant costumes, and satin 
pants all wired up with gold piping. 
There are even stiff, round gold collars 
that stick out straight from the neck. 
These are about the size of a platter 
and have a way of making the wearer 
look beheaded and “served.” 

The only good thing about the black- 
and-gold look is that it seems easy to 


From left: Qiana gown, $118, 
by Bill Tice; acetate-and-metallic jacket, $98, 

and camisole and harem pants set, $130, both by 

Patti Cappelli; wool tuxedo, $290, cotton shirt, $47.50, 

silk bow tie, $15, and silk cummerbund, $30, all by Evan-Picone. 

All clothes and accessories at Jordan Marsh. Models: Diana Lavallee, 
Marie Silvia, and Lenny Smith, ART. Photos by Rick Hornick and Sandy Rivlin. 


simulate — buy a black dress and wear 
gold jewelry. But this will not quite do 
the trick. Today’s gold is integrated 
with the garment. On the other hand, 
if you do choose this sly, conservative 
course, at least you won’t be stuck with 
something that will look silly in 12 
short months. Even Calvin Klein, 
maker of some of this season’s most 
opulent gold dresses, is predicting that 
high-gloss gold will go out of style. 





From top: tuxedo by Evan-Picone, 
at Jordan Marsh; cotton suit with 
metallic stenciling and trim, $84, 
by Adini, at Worlds Apart; 
sequined skimp dress, $160, by 
Lu Lu, with gold-toned metallic 
leather wrap belt, $70, by Jeff 
Kott, at Apogee. 


Fashions for ’82, he predicts, will be 
more discreet, less ostentatious (italics 
ours), and with a matte, as opposed to 
a high-sheen, finish. 

Klein told W recently, ‘“There’s 
definitely a movement back to sim- 
plicity.”,He continued, “‘it’s important 
not to confuse simplicity with anything 
uninteresting. Simplicity should be in- 
credibly beautiful and pure. But the 
trend is away from opulence into a 
more refined luxury.” 

So there you have it, right from the 
trend setter himself. This year’s 
fashion plate will be next year’s over- 
dressed hen. And sensible women are 
left with a problem. What can they 
wear that looks new and amusing right 
now yet costs little enough that they 
can discard it in good conscience when 
the bloom is off the gold? Fortunately, 
there are a few such things, and they 
are usually to be found in the lounge- 
wear departments of the larger stores. 
These days, ‘‘loungewear’’ is a 
euphemism for inexpensive, less for- 
mal evening clothes. The leading fig- 
ure in this field is Bill Tice, a fine 
designer with a number of wealthy 
clients who buy his work in bulk 
because they attend many parties, din- 
ners, and benefits and don’t want to be 
seen over and over again in the same 
old $2000 St. Laurent. They think of 
evening clothes the way the rest of us 
think of shopping bags; they need a lot 
of good-looking ones that they can dis- 
pose of after using once or twice. So 
this year Tice has produced things like 
his simple and extremely good-look- 
ing black and gold toga, which is made 
of Qiana and trimmed with a bit of 
piping and a golden knot; it’s at Jor- 
dan Marsh for $118. And Patti 
Cappelli, another loungewear designer, 
follows the same principle, but with 
younger, funkier styling. One of her 
best pieces is a black knit jumpsuit, 
bound in gold with a scattering of Mer- 
lin-like appliques of stars and moons 
on each shoulder; it’s also at Jordan’s, 
for $92. 

Another seasonal solution is an even- 
ing suit made from black cotton sten- 
ciled with gold, at Worlds Apart, on 
Newbury Street. This, from the Indian 


Adini line, has a quilted jacket and 
crinkled skirt and costs $84 (for both 
pieces). Indian clothes are making a 
big comeback because the fabrics 
traditionally have a rich, opulent look. 
Tice manufactures in India and some- 
times uses local fabrics. And Indian 
styles have also influenced high-priced 
designs. Jordan’s Investment Shop has 
some gauzy beaded dresses by Sweelo 
(in the $700 range) that are close, 
wealthy relatives of familiar — even 
hippie — Indian styles. 

At Apogee, on Newbury Street, there 
are skimp dresses, tunics and T-shirts 


from New York designer Lu Lu (“from 
New York and Mars,”’ quips buyer Val- 
erie Butler). These are stenciled with 
gold and have a futuristic look. The 
tops can be used to update an existing 
pair of pants. (Dress, $160; tunic, $95; 
sweat shirt, $85.) 

If you are looking for something for- 
mal and romantic, you may want a taf- 
feta ball gown. These came in last year 
as high-fashion items with $1600 price 
tags. This year, the prices have been 
knocked down by lesser houses, but the 
average is still more than $400. Happi- 

Continued on page 36 
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Presentable clothes 


An open letter to the man in the red suit 


by Barbara Wallraff 


ear Santa, 
D Have you ever considered branching out from toys 
into clothes? There’s a large market segment — 


namely, people over four feet tall — that you’re scarcely 
reaching at present but which would probably be very 
interested in your service if only it encompassed clothing. 

For grownups, you see, wearable Christmas gifts have a 
lot to recommend them. As a rule, nobody already has too 
many clothes (and the exceptions are inveterate 
clotheshorses who’d be delighted to have even more). 
Clothes come in all price brackets (mittens to minks), in all 
degrees of intimacy (hankies to panties), and, obviously, to 
suit any taste (townie to Town & Country). And people like 
getting things for Christmas that they can simply wear to 
show off, as opposed to stuff they have to brag about. 

But clothes probably account for the majority of 
disappointing — no, downright disastrous — gifts every 
Christmas. They can fit the person’s body or psyche poorly, 
their proper care can be a mystery, and they can be a 
nuisance and an embarrassment to return. 

That’s why I’m hoping you'll take an interest in the plight 
of adults at Christmas. I know your own sartorial taste is 
simple; I respect you for it, and you and Mrs. Claus do look 
good in red. But suppose I make some suggestions, first 
about what’s fashionable and fun to give (I can’t answer for 
what will go over in Kalamazoo, but I can be specific about 
the Boston scene), and then about how to capitalize on the 
advantages and avoid the pitfalls of giving clothes for 
Christmas. 


Some trends 

Santa, you may not believe in going with the flow of 
fashion for its own sake, but you should know that the stores 
have especially many and especially nice versions of what- 
ever’s in style. And just now, fashion is going in enough 
directions that there’s one to please darn near everybody. 
Current trends for men and women include ethnic and 
handcrafted items, suede and leather clothes, designer 
wear, and unusually luxurious underclothes, loungewear, 
and sleepwear. For women, add metallic fashions to the 
line-up. If you choose an appropriate trend to pursue for 
each person on your list, it will help you zero in on likely 
places to send your elves. (Now that you’ve closed your 
factory and gotten into import/export, they’re doing the 
shopping, right?) Let me give you some examples. 

Ethnic and handcrafted looks. I'll bet even you or Mrs. 
Claus would be delighted to receive a reindeer sweater or 
one of the other popular Nordic-looking woolens with 
animal and snowflake motifs. These are widely available (at 
department stores and men’s and women’s shops) and 
particularly Christmasy. The nicer sweaters are high-priced 
enough ($100 to $200) that you probably wouldn’t give one 
to anyone less near and dear than Mrs. C. But winter hats 
and mittens with a similar feel start at $10 or so — I'll bet 
you could afford something like that for each of the elves. 
Look for thick, tight, pure wool, an attractive and cleanly 
rendered design, and well-executed detailing (like 
handsome buttons on a cardigan or a fluffy pompon on a 
hat), and you'll have found a gift to be treasured for seasons 
to come. 
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The other ubiquitous ethnic look — in women’s wear, 
anyway — is Indian and Middle Eastern. These clothes tend 
to be more romantic, if less warm and cuddly, than 
Scandinavian woolens. Pretty, festive print and 
embroidered blouses and dresses, and dashing scarves and 
tiny fabric bags, are in the department stores, as well as at 
specialized import shops, such as Worlds Apart, on 
Newbury Street; the Middle East Store, in Central Square; 
and Serendipity, Hakikat, Taj Boutique, Turkoman 
Balouch (Afghanistani imports), and Prem-La (Himalayan 
imports), all in and around Harvard Square. 

Folkloric and handcrafted clothes in general are stylish, 
and they’re good bets for Christmas for two reasons. First, 
they tend to be sized more generally and forgivingly than 
other clothes. And second, within this category there are not 
only elegant, unique, big-ticket items but also bright, 
unusual little garments and accessories that will provide 
lots of compliments and attention per dollar. Harvard’s 
Peabody Museum Shop is a terrific place to poke around 
when you don’t have anything very specific in mind. Also, 
Christmas Secrets, at 581 Boylston Street, Boston; the 
Christmas Store, at 7 Upland Road, Cambridge; Islandia, 
on Newbury Street; and Clothware (featuring mostly items 
for women), in Harvard Square, have in stock lots of 
handcrafted things from here and abroad. 

For some people, it’s nice to select gifts that represent 
their individual Old Countries or places they’ve been 
longing to visit. The Irish are in luck: there’s Irish Imports, 
at 1735 Mass. Ave., Cambridge; the Celtic Realm, at 99 
Mount Auburn Street, in Harvard Square; and Celtic 
Weavers, at Faneuil Hall Marketplace. For Anglophiles, try 
Naturally British, on Newbury Street; for Tolstoi buffs, 
Little Russia, at 99 Mount Auburn; and for admirers of 
things Grecian, Mykonos, in Harvard Square. Oriental 
orientations can be satisfied at several stores on Newbury 
Street as well as in Chinatown. Bluefingers, on Charles 
Street, sells exquisite kimonos (many of these kimonos are 
hand-me-downs from wealthy Japanese women but they are 
all in fine condition). For aficionados of Mexican styles, 
check out the Barefoot Eagle, at Faneuil Hall; and the 
Acapulco Gift Shop, on Newbury. American Western isn’t 
exactly an ethnic look — it’s fast becoming an international 
classic. But anyway, head for Walker’s Riding Apparel, on 
Boylston Street in Boston; or Cambridge Western Wear, 
near Harvard Square. 

Suede and leather. I suspect there’s many a woman who 
would cheerfully commit any or all of the seven deadly sins 
to own some of the exquisite high-style garments that are 
being made of these materials. And there are sinfully 
luxurious jackets and vests for men, too. Since suede and 

Continued on page 10 


Clockwise from top: Indonesian rayon-and-metallic 
drawstring bag, $10, Japanese acrylic-wool-and- 
nylon anklets, $4.50, rayon-and-metallic scarf, $14, 
polyester teddy, $30, by Lindsey Roscoe, rayon 
kimono, $58, and men’s silk briefs, $40. All at 
Clothware. Photo by Roy DiTosti. 








Continued from page 8 

leather are so deluxe (garments start at 
around $100), it would be a shame to 
give clothing made of them that didn’t 
fit body and soul perfectly. So if there’s 
someone for whom, say, leather jeans 
seem just right — here’s a procedure 
that’s advisable for most any gift of 
clothing you consider extravagant — 
first shop around enough to be sure of 
what you’re letting yourself in for, and 
then, Santa, wrap up an invitation, for 
under the tree, to go shopping with 
you (or your delegate) for the perfect 
version of the garment. 

Fur-lined leather gloves, fleecy 
sheepskin hats and slippers, and 
elegant belts and bags are quite 
generous enough in many cases (small 
items start at around $20). Likely 
shops for suede and leather clothes and 
accessories are Antartex (specializing 
in warm sheepskin), on Arlington 
Street; Tannery West (specializing in 
fine garment leather), at Faneuil Hall 
Marketplace; and department stores. 

Designer wear. Some people are 
always sporting little polo players or 
alligators or something like that 
somewhere on their bodies. You’ll find 
these folks unusually easy to please — 
just go get them more of the same. 
Department stores now have boutiques 
for every designer; the tariff is lower, 
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Even Santa could use a pair of these, $7, at Bloomingdale's. 


Photo by Roy DiTosti. 


and the selection more interesting, 
than you might have imagined. There 
are designer belts and warm socks and 
sleepwear and scarves, as well as jeans, 
shirts, sweaters, and so forth. 
Underclothes, loungewear, and 
sleepwear. Nowadays, Santa, sex and 


WHEEL WORKS 


ACE 876-8200 
2044 Mass. Ave., Cambridge 
(Porter Square) 
Monday, Tuesday & Wednesday 9 to 6 
Thursday & Friday 9 to 8; Saturday 9 to 6 


MYSTIC VALLEY 729-0425 
889 Main St., Winchester 
(Route 38) 
Tues., Wed. & Thurs, 10 to 6 
Fri. 10 to 8; Sat. 9to5 


Bike & XC Ski Sale 


¢ FUJI 
¢ NISHIKI 


¢ RALEIGH 
¢ ROSS 


¢ KASTLE 
e ASNES 


* HAUGEN 
* TRAK 


Bicycles and Cross Country Ski Sales, Service, Accessories & Clothing 
Over 250 Pairs of XC Rental Skis 


This Coupon Good For 


$10° OFF! 


Any New Bicycle 


xpires Jan. 2, 1982 


This Coupon Good For 


$15” OFF! 


Any Ross or Tunturi 


Exercycle 
Expires Jan. 2, 1982 
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FREE LAYAWAY 


$2.00 OFF Any XC Weekend Rental 
Expires Jan. 2, 1982 


OR CHRISTMAS 


This Coupon Good For 


$10” OFF! 


Any Ski Package 


Expires Jan. 2, 1982 


This Coupon Good For 


10% OFF! 


Skiis, Boots, Poles 


Accessories 
Expires Jan. 2, 1982 
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relaxation are very chic, and so are 
gifts that suggest either or both. These 
kinds of clothes are fun and/or 
romantic to give (and receive!). They 
mostly wrap or stretch around the 
body or else fit loosely, so you can 

Continued on page 35 





Offering the finest 
selection of Wines from 
Around the World for 
your Holiday Gift Giving. 
Stop in and browse, 

or let us help you 
choose from among 

our many gift packages 
made up of wines we 
have personally 
selected for the 
holidays. 


FIND OUT WHY 
WE’VE BEEN SELECTED 


“BEST WINE SHOP 
IN GREATER BOSTON” 


288 Harvard St. 
Brookline 02146 
(617) 277-9000 


(next to Coolidge Corner Theater) 





Hamlet & Kenn 


123 Appleton Street, Boston off Dartmouth Street, two blocks from Copley Square. 262-2100 


Fine Foods and Catering 
for Every Occasion 


The Best taste in holiday giftgiving, 
A Gift of Food from Hamlet & Kenn 


Specially Prepared Pastries, 

Pies and Cakes, Hors’ D’oeuvres, 
Compliments, Cheeses, Patés, 
Coffees, Gift Baskets, 

and Holiday Tins of 

our Freshly Baked Cookies. 


Be a Guest at Your 
Holiday Party. 
Hamlet & Kenn Will 
Cater to All of 

Your Special Needs. 


123 Aggleton Street 
off Dartmouth Street 


HOURS 7:30 am-8:00 pm M-F, 9:00 am-8:00 pm Sat., 9:00 am-6:00 pm Sun. 


Hamlet & Kenn 262-2100 Please allow 48 hours for special requests 





Christm 
spirits 
Wine and liquor 
for under the tree 


by Marya Dantzer-Rosenthal 


hereas some segments of the population spell the 
W spirit of Christmas S-a-n-t-a C-l-a-u-s, others pre- 

fer to infuse the holidays with a different kind of 
spirit — the plural kind, to be precise. 

Just about everybody in the over-Santa set enjoys a drink 
or two come Christmas and the New Year (euphemisms like 
“Christmas cheer” and “‘cup of kindness” are no accidents 
of etymology). For all but teetotalers and Perrier loyalists, 
the question isn’t whether to imbibe, but what . . . a query 
that lends itself, as a stroll through any well-stocked liquor 
store will reveal, to a variety of answers “suitable (as they 
say) for giving.” 

The diversity of inebriants on the market is, well, intoxi- 
cating. Bourbon or cognac, champagne or stout — what- 
ever your (or your giftee’s) pleasure, possibilities abound. 
And there’s no need to give anything as last-minute-looking 
as a readymade bow on a naked bottle. Manufacturers know 
that eye appeal plays a big part in holiday liquor pur- 
chases, so festive packaging is the name of the game. There 
are fancy boxes and gift sets to suit every taste; if your 
friendly liquor company hasn’t provided one, your friendly 
liquor store will. As for the bottles themselves, well, George 
Lucas should have such an imagination: cognac in leaded 
crystal, rotgut in gold-plated kitsch. There are bottles so 
special that people who don’t even drink buy them. 

Consider the Elvis series, for example — half a dozen or so 
ceramic idols of the idol, corking bourbon only a sot could 
savor. The “Sincerely Elvis ’77” model is also a music box 
(O festival of the senses!) that plays ‘““Love Me Tender” — 
$79.99 at Eliot’s Macys, West Roxbury. The price of other 
issues in the series ranges from $39.95, for a miniversion 
with Elvis dressed in blue, to $319.95, for the gold liter-size 
model (both at Hi-Grade’s Macys in Allston). If Elvis isn’t 
your era, how about a bust of the Duke (sorry, Michael, the 
other one) emblazoned with the simple legend, “John 
Wayne, American” ($49.95)? Or the ubiquitous J.R. Ewing 
on a base that plays the theme song from Dallas ($89.99). 

Naturally, nobody lays down this kind of money just for 
undistinguished bourbon. These character decanters, pro- 
duced in limited editions, are officially “collectible,” a term 
with almost cultlike attraction for some people; in lay- 
man’s language, it means today’s memorabiliasts think 
tomorrow’s are good for a better return (whether financial or 
emotional is moot) than a Money Market certificate. Suffice 
it to say that if you’ve got one of these types on your gift list, 
you know it. 

Similarly obvious are the likely candidates for a Jim 
Beam decanter train ($45 to $70 per car); a decanter of 
several dogs playing pool ($48.99); five birds of inde- 
terminate species sitting open-mouthed on a branch (no, 
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Liquor courtesy of Hi-Grade’s Macys, Allston. Photo by Roy DiTosti. 
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Virginia, the bourbon pours out the bottom, $24.95); a hy- 
drant commemorating the International Association of Fire 
Fighters’ 60th anniversary ($69.99); or Amaretto di Saronno 
in a limited-edition ceramic ‘“‘Guardie de Siena’’ ($19.99). 
The list goes on to include a menagerie of animals (among 
them a golden eagle, $99.99, whose every sale triggers a 
contribution to the national Easter Seals Foundation, and 
the 101st Airborne Division “Screaming Eagles’’ memorial 
decanter, containing 101-month-old Jim Beam and embel- 
lished with the immortal words of General William C. Lee, 
“This division has a rendezvous with destiny’’) and depic- 
tions of just about every profession except fan dancing. 
Large liquor stores can order many of these in a matter of 
days. 

, fine and not always discernible line separates these 
(choose one) kitsch/camp/collectible offerings from ceramic 
decanters with more modest aims. The astrology series from 





Lionstone — a brand of bourbon that Eliot’s Macys 
manager Joseph Viera says is worth about $2 a gallon — is 
sold by sign in black-and-gold decanters recognizable as 
such ($34.99 the fifth). You wouldn’t give it to a Chivas 
drinker, but it’s not wholly unattractive, either. Then 
there’s the other end of the spectrum: Wild Turkey, 
drinkable stuff, gift-bottled either in (limited-edition, 
again) ceramic birds ($15.99 to $69.99) or a Baccarat crys- 
tal decanter nestling in a “handrubbed wood Captain’s 
Chest” ($219 at Martignetti’s in Brighton). Who would have 
thought of the Wild Turkey set as Baccarat types? But 
maybe this pitch is intended for both. 

You can buy Baccarat and Waterford filled with more- 
appropriate innards — Remy Martin Louis XIII Brand 
Rarest Reserve Cognac, for example (750 ml, $369). Believe 
it or not, you're saving money at this price, according to Hi- 
Grade’s wine manager, Tom Schmeisser: the luxury tax 


that jacks up the price of imported crystal isn’t assessed 
when the bottles enter the country filled with drink. 

There are less expensive specialties for the discerning 
drinker, too: not only Hennessy “Le Paradis,’’ a blend of 
aged cognacs in a Baccarat decanter (750 ml, $119.95), or 
aged Grand Marnier, cuvee speciale (750 ml, $69.95), or 
Grand Marnier in opaline or handpainted bottles ($45 and 
$65 respectively, at the Brighton Martignetti’s), but also 
more affordable treats of all types. 

Contrary to popular belief, liquor prices don’t actually go 
up during the holidays, according to Viera; in fact, if you’ve 
got your eye on one of the more popular after-dinner drinks, 
such as Kahlua, Amaretto, or Harvey’s Bristol Cream, 
Viera’s advice is to wait for the inevitable sale. 

In holiday seasons past virtually every bottler came out 
with a decanter at no extra charge, but no longer; the fickle 

Continued on page 14 


THE SEASON 13 





Continued from page 13 

public, refusing to buy decanters after January 1, made the 
practice unprofitable. Instead the liquor companies now 
offer Christmasy boxes a happy compromise all ’round — 
cheaper to manufacture, eye-catching, and easy for the 
retailer to slip off when the season to be jolly ends. 

It’s silly that such trappings should alter one’s percep- 
tion of a product, but they do. The horse-drawn-sleigh scene 
on the Old Grand Dad box adds just the touch to make it 
work as a slightly humorous gift for the older generation 
($7.75). Finlandia Vodka’s silver box with black stylized 
reindeer and its ittala-look bottle have an understated 
sophistication ($7.99). Genever Gin, by Bols, comes in a 
pottery bottle that far outclasses its price ($7.99). And Old 
Weller, maker of 107-proof, seven-year-old Kentucky bour- 
bon, covers all the bases on presentation: a numbered bottle 
in a see-through box that comes with seven adhesive labels 
(pick your message: Happy Birthday, Good Luck, Bon 
Voyage, Congratulations, Best Wishes, Happy Anni- 
versary, Merry Christmas) and a greeting card ($11.99). 

Prepackaged gift sets are usually no bargain, but they’re 
fun: Benedictine and B&B bottled to look like Siamese 
twins (the two-compartment, double-necked bottle con- 
tains 23/32 pint of each, $17.69 at Eliot’s Macys); a 500-ml 
decanter of Boggs cranberry liqueur plus two glasses with 
eagles on them, $12.49; a brass-look rack that holds one 200- 
ml ceramic bottle each of Vandermint, Sabra, and Cheri- 
Suisse (a sure hit with chocoholics, $14.49). 

Shorter on glamor, but priced to save something over the 
same assortments purchased separately, are cardboard- 
boxed sets like these at Eliot’s Macys: 750 ml each of 
Gordon’s Gin and Vodka, Canadian Club, J&B, Ronrico 
Extra-Dry White Rum, and Jack Daniel’s ($41.99); one 
bottle each of Spanish sparkling wine, Mosel, Spaetlese, 

Continued on page 16 


Liquor courtesy of Hi-Grade’s Macys. Photo by Roy DiTosti. 





i Find your Holiday wish al 
) “. = " FP 


= \v 
Seasons 


Greetings 


from 


REDDOG ANTIQUES Tie haps Sms, con taeiatin en 


put things in, sit on, look at, 
give away to people or keep. 


a A . cca SUNT STORE 
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Victorian thru Contemporary 47 Palmer St. 
Clothing 492-7679 
Oak and Wicker Furniture 
Antiques and Collectables 


Restaurant, Lounge & Bar 
Open daily 11:30- 2:00 AM 
545 Boylston St., Copley Square ¢ 266-0833 
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f\ Czor for fll Seasons. 


A hickory-filtered vodka, made 
in the tradition of the Old World. 
Fit for kings, Emperors and you. 
Let Cossack into your life in any 

season, for any occasion 


Prepared and bottied by Aliens Ltd.. Boston. MA 
80 or 100 proof 





Continued from page 14 
Rose, Cabernet Sauvignon, and Pinot Chardonnay ($34.99); 
10 brands of imported beer in a gift pack ($9.99). 

A single bottle of liqueur is both easy on the pocketbook 
and pretty to look at; and with so many different ones on the 
market, it’s easy to pick one that seems special. Grows there 
a fruit that hasn’t been fermented? The finest are the fruit 
brandies, but simple liqueurs (not only from fruits but from 
honey, nuts, and hard liquors) are a treat any time. Hi- 
Grade’s has an interesting selection, including framboise at 
several prices, Rathaus Williams Pear Brandy ($29.95 with 
the pear right in the bottle), and Marie Brizard brand pear 
liqueur ($11.39 in a frosted bottle with no pear). Most other 
liqueurs average $15, give or take five bucks. Metaxa 
Grande Fine routinely comes in a festive ceramic bottle 
($21.99), as do the chocolate liqueurs. 

Don’t underestimate the attractiveness of a name, either 
— Tenqueray, Chivas Regal, Stolichnaya, and Glenlivet (or 
any of the unblended scotches) may not come in fancy 
wrappings, but they’re undeniably classy. 

Paul Masson offers several wine-and-glasses combos, 
priced around $20, and a four-bottle, wood-boxed Bolla 
assortment (Soave, Valpolicella, Bardolino, and Trebbiano) 
sells locally for around $16. Other wine companies have 
similar gift sets. But stores that carry fine wine generally 
eschew ready-made sets, arguing you can get better quality 
at the same price by buying individual bottles and a 
separate fancy box. Many of these stores obligingly sell 
boxes and baskets for just this purpose. 

Each holiday season the Wine and Cheese Cask, in Somer- 
ville, comes up with its own two-bottle gift sets, priced from 
$10 to $100. The cheapest, entitled “Two Exciting Wines To 
Discover,” holds a 1978 Dolceatto d’Alba (a Northern Italian 
wine from Valfieri) and a 1979 Pinot Blanc ‘“‘cuvee les 

Continued on page 18 
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Ov. own private label oils, creams, lotions and 
notions for your bath, body, face and hair 
Come in and smell the poppies of China, the lilacs of 
France, the sweet smell of fresh fallen rains and a 
most wonderfu t 

around the world 
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HAIR-CARE . 
© Precision cutting 

© Mails colouring 

© Permanent Waves 

* Highlighting 

© Men's Styling Salon 


-geneses MAKE-UP BAR. 
ee . Notora! Skin-Care Preduots 
F*. SKIN-CARE >% Helr-Care Products _ 


o*@ Facials © Hair Omaments 
Se Make-up Instruction © Fine Accessories 


® Skin-Anatysis © Home Exercise Equipment 
© Major Make-up Lines © Natural Vitamin Supplements ay 


* Full Body Waxing Gift Certificates Available 


NAIL-CARE 


© Manicures 
‘ © Sculptured Nails 
—  ©-Nall Wrapping GRAND OPENING 
i © faasee 51 Boylston Street 150 South Market 
Chestnut Hill Faneuil Hall Marketplace 
HAIR® Canme Sullivan 734-4050/734-4372 720-4555 





Gift Giving Simplified. 


When simply the best is what vou want to give 


Suggestions 


© Deep Pore Cleansing Facial 
for men & women $25 

© Make-up Lesson $25 

© Deep Pore Cleansing Facial 
& Make-up Lesson $50 


© 6 Month Membership 
Special $107.50 

© Other Gift Certificates 
from $11. 


© Allattractively gift boxed. 


ELIZABETH \[tk fitst Name m Skin 
RADY 


FACE FIRST 


Danvers 
774-5955 


Boston 
536-4447 


Chestnut Hill 


Swampscott 
964-6470 


599-6284 


Braintree 
South Shore Plaza 
848-3424 


Medtord 
Medical Building 


Framingham 
Route 9 


Phone in your gift order now using your 
VISA, American Express or MasterCard. 
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Continued from page 16 

amours”’ (Alsatian wine from Hugel). 
For $50, you get a 1978 Chateau 
Lynch-Bages (a Bordeaux) and a Quail 
Ridge Chardonnay (California), plus a 
jar each of sour-cherry preserves, 
chutney, and Dijon mustard. And the 
full blowout, $100 for “two fabulous 
wines,’’ says Cask staffer John 
Sienicki, gets you a 1970 Chateau du 
Cru-Beaucaillon (Bordeaux), and a 
white Burgundy, 1978 Croits-Batard 
Montrachet (de la Grange-Bachelet). 
Custom-selected gift boxes of two or 
more bottles are also available here, as 
are gift certificates; Saturday-only 
delivery on orders of $100 or more is 
free within Route 128. 


Cave Atlantique offers similar 
services, including free delivery on 
orders over $25 within a 50-mile radius 
and, for a small charge, shipping 
within Massachusetts. (As a gift-certi- 
ficate alternative, how about an hour 
of tasting and talk with owner and 
wine expert Cynthia Smith? Cost is 
$35 plus the price of the wine.) 
Sampler selections recommended by 
the store range from $10 to $135, for 
from three to 12 bottles. The case 
assortments have cute names, such as 
“Dinner with Friends” and ‘‘Wines for 
Winter Evenings.” 

Be sure to ask about case discounts 
whenever and wherever you buy in 
bulk, even if you’re buying four three- 
bottle gifts or making up an assorted 
set of imported beers. 

Smith also recommends the Cave’s 
selection of sherries, ports, and 
Madeiras. You can get a 45-year-old 
sherry for $12.95 (and, incidentally, a 
12-ounce bottle of 25-year-old sherry- 
wine vinegar, which Smith says has 
“all the complexity of a very old 
sherry” for $2.95). A 1968 Offley 
vintage tawny port runs $16.95. And 
Antonio Eduardo Henriquez fine bual 
Madeira (‘medium dry, very rich and 
complex,” Smith comments) costs 
$9.50. Put any of these into a Cave 
Atlantique gift box and instantly you 
appear a connoisseur. 

Some people on your gift list may be 
more interested in volume than 
vintage. For these, three liters of 
Italian wine in a long-necked bottle 
($13 at Brighton Martignetti’s), or five 
liters of Chianti Classico (the 
equivalent of seven bottles, $36); or 
even a jeroboam: three liters of a tra- 
ditional-method champagne for $96. 
There may be some comfort in 
knowing that if you goof with a gift like 
this, you’ve done it with eclat. 

No gift is thoroughly goof-proof, 
alas, but liquor does have one clear 
advantage: if the giftee doesn’t like it, 
it’s pretty easy to get rid of, one way 
and another — unlike, for instance, a 
monogrammed shirt. O 
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with this ad 





Winner of Boston Magazine 
Best Of Boston Award 


Winner of Real Paper 
Best Of Boston Award 


Winner of Boston Rock Readers 
Poll for Favorite 
Clothing Store 


New-Wave 
and 
Vintage 
Clothing 


273 Newbury Street, Boston, Ma. 


Store Hours 
Mondav thru Saturday 11:00 to 7.00 








One of the Specialties 
of the House— 


Y 


fe es ae 


is the House Itself. 


At the Hampshire House Restaurant, fine food and 
excellent service combine with the elegance of turn-of-the-century living in this 
grand old Beacon Street mansion overlooking the Public Garden. 

Serving luncheon daily, dinner nightly, and brunch on Saturday and Sunday. 

And introducing the new late night menu Tuesday through 

Saturday from 11:30 p.m. to 1:00 a.m. 
Our oak-paneled library and crystal chandeliered ballroom are 
available for private parties. 
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84 Beacon Street, Boston Telephone (617) 227-9600 
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CULINARY 
ARTS 


SUNDAY 
DEGREE 
PROGRAM 


JOIN THE CULINARY 
BOOM: 

97% of our 1981 Culinary 
graduates found the jobs they 
wanted. Each had an average 
of five job offers. Learn how a 
degree in Culinary Arts can 
lift you up to a rewarding 
career. 

Winter Term: January 10, 
1982 

Applications are now being 
accepted 


A CULINARY ARTS 
JOHNSON & WALES 


College of 

. Continuing Education 
Call or Abbott Park Place 
Write for Providence 
Brochure Rhode Island 02903 


456-1120 


It’s time tosend our FTD 


Fcliday (Slow 


ouquel 


Our FTD Holiday 
Glow Single Candle 
Bouquet is just right 
for those special 
places in a home. 


HOFFMAN FLORIST 


és Kenmore Square 
536-6624 
aol lping you say it right. 





Make a smart move to 
adventure gaming with a 
visit to The Games People 
Play where the adventure 

never stops. 


1105 Massachusetts Ave 


Cambridge MA. 492-0711 
Mail and phone orders accepted 


Christmas with 


unit idge 
CMU dl 
Education) | 


CAMBRIDGE’S OLDEST 
TRADITIONAL CHRISTMAS FAIR 


December 
12 & 13, 1981 


Linzer Torte 


authentic Viennese raspberry filled 
spicey nut crust 


freshly baked for your 
special Holiday gift 
) Available for mailing 
f Order now! 


The Blacksmith House Bakery 


Wreaths 


Wood ¢ Stained glass 


Art glass ¢ Pottery ¢ Batik 


S)opropos 


CONTEMPORARY AMERICAN CRAFTS 


1105 Mass. Ave.., 
\OF-Tanlelarelel-) 


Between Harvard & 
Or-Talig-l mele lel-la>) 


Monday-Friday 10-9 
Saturday 10-6, Sunday 12-5 


Jewelry ¢ Metal ¢ Porcelain 


IT’S NOT A SONY,BUT 
THERE’S NO 
COMMERCIALS ! 


A beautiful aquanum is just one of your choices 


in pets and supplies for Christmas. Call us or 


come in and see the best selection and the best 


pnces in town 


Aujamer 
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BRING JOY TO A FRIEND 


Available For As Little As $10.00 


Joy of Movement 


Cambridge Boston Watertown 
266-5643 926-2700 


Beautiful Lashes and Nails 
as Permanent as Your Own 


EXPERT SCULPTURED NAILS 
Exclusive Formula, Stronger and Longer Lasting 


PERMANENT LASHES 
Stays on Until Yours Grow Out 


HAND OR TOE MANICURES 


For Men and Women 
Qualified and Trained Experts 


Lash “ Nac 


Mon.-Fri. 10 am-8 pm Sat. 10 am-3 pm 


33 Huntington Avenue, Boston 


262-1276 
GIFT CERTIFICATES AVAILABLE 
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GIFTS 


FROM 


CHINA 


& THE ORIENT 


SILK JACKETS 
HAND EMBROIDERED BLOUSES 
BROCADE BAGS & PURSES 
CHINA DOLL PIN CUSHIONS 
KIMONOS 
SILK FLOWERS 
JEWELRY BOXES 
VASES & GINGER JARS 
XMAS STOCKING ORNAMENTS 
AND MUCH MORE... 


PEKING 


ORIENTAL IMPORTS 
159 NEWBURY ST., 
BOSTON, 262-2947 





Hot drinks 


Festive cold-weather 
concoctions 


by Michael Gee 


“And now home for the tankard of ale.” 
“Not the tankard of ale, old man, the hot scotch and water 
with a spot of lemon in it.” 
“Of course. What a genius you have in these matters, 
Bertie. Hot scotch and water it is.” 
— P.G. Wodehouse 


rinkers are an ingenious lot. A man will order a 
D« and tonic in July and say it’s to cool off. The 
same guy will order a martini in January and 
say it’s to warm up. He is, in fact, wrong both times, 
but most emphatically so in wintertime. Alcohol lowers 
one’s resistance to cold, which is one reason why hunters 
have been known to freeze in the woods. Those 
benighted thousands who spend December 
afternoons drinking in the Schaefer Stadium 
parking lot risk being stiff in the medical as 
well as the colloquial sense. 

This, sometimes, is where ingenuity comes in. 
Many alcoholic beverages can be served warm 
without their flavor being harmed in the slightest. 
Mixed with other ingredients, hot booze 
can be delicious as well as intoxicating. And they 
will warm you up, especially if served indoors. 

If served outside, at least the heat they 
provide may cancel out the cooling 
effect of the booze they contain. 

Needless to say, most heated drinks 
are served in the home. Asking your 
bartender to heat up your glass of wine 
and chuck in a bit of cinnamon can 
produce a certain hostility. Few bars 
have the facilities for heated 
beverages. The exception, in most 
cases, is Irish coffee, which is 
unquestionably this country’s 
favorite toasty tipple. 

Except in some cases. I, for 
one, hate Irish coffee. A wise 
San Franciscan (Irish coffee is 
practically the city’s official 
drink) once said that “Irish coffee 
is a waste of three wonderful things, 
whipped cream, Irish whiskey, and 
coffee.”’ I agree. The thing that’s most 
annoying is how the whipped cream 
disintegrates. What’s the point of 
whipping the stuff at all if you’re 
going to put it into hot coffee? 

But 50 million Sunday brunchers 
can’t be wrong. In fact, Irish coffee is so 
popular it has spawned a million imita- 
tions, a veritable United Nations of 
beverages. There’s Mexican coffee 
(with Kahlua), Israeli coffee (with 
Continued on page 32 
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Its right 
on the tip of your tongue. 


“Costa do Sol”. 

In a glass by itself, or shared among 
friends ... with cheese or chateaubriand. 
Think of this vintage Portuguese Rose as 

an old friend ...dependable not demanding; 
authentic not pretentious 


Costa do Sol. The right Rose 


Costa do Sol 


Produced & bottled by Vini Cola de Sanglahos 
Imported by Costa do Sol, Inc., Boston, MA 








Bundles of joy 


The gift of a good time 


by Felice J. Freyer 


times when a thing, a mere object, just won’t suffice. 
Some people simply can’t be pleased with London Fog 
trenchcoats, Gucci tie clips, Calvin Klein socks, Cross pens, 
Revere cookware, or Fuller Brush mustache clippers — 
either because they already have all those things and more, 
or because they’re not materialistic enough to enjoy them. 

So when you’re shopping for the person who has 
everything, or for the person who renounces everything, you 
need to enter the realms of the ephemeral and the ethereal. 
Nowadays, many an intangible delight can be quantified, 
purchased, and gift-wrapped — thanks to the growing 
practice of giving gift certificates. You can buy a person 
Freedom from Drudgery, Peace of Mind or even Beauty. 
You can give your friends laughter, relaxation, pleasure, or 
foresight. Listed below are some of the possibilities. 

You may come across a company that doesn’t normally 
offer gift certificates but that would entertain the idea. In 
such a case, you can often negotiate an arrangement. 
Usually, if preprinted certificates are not available, a letter 
is written on company stationery describing the service you 
have purchased. This constitutes a legal contract that the 
recipient should have no trouble redeeming as long as the 
company stays in business. Just to play it safe, it’s wise to 
pay with a check, money order, or credit card, so that you 
have an additional receipt. When buying a gift certificate, 
make sure the following questions are answered in advance: 
— When does the gift certificate expire? Many are good 
indefinitely, but others have time limits. 

— Is the gift certificate to be exchanged for a specific 
service or for a dollar value? In other words, if you buy a $25 
certificate for a haircut, will it buy a haircut when the price 
goes up to $30, or will the bearer have to pay the extra $5? 
The policy varies from company to company; some will 
honor the certificate regardless of price hikes, while others 
expect the person trading it in to pay the difference. 

— Does the service or event require a reservation or 
appointment? If so, how far in advance? If, for example, you 
bought a gift certificate for a Boston Harbor cruise, 
redeemable only in 1982, the bearer might be left in the 
lurch if the season’s cruises all sell out before he reserves his 
spot. 

— If the gift recipient doesn’t like your idea, can he cash in 
the certificate? Very rarely is this possible. 

For each gift idea suggested below, we found at least one 
company that would sell a gift certificate. But that doesn’t 
mean that those we name are necessarily the best or the only 
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I n the yearly quest for the ideal Christmas gift, there are 


such companies. Use our list for inspiration — and shop 
around for the best deals. 


The gift of self-understanding 

Astrology. Give a friend a glimpse into 1982. Astrologer 
Betty Caulfield sells $50 gift certificates toward complete 
chart analyses, which include calculation and preparation 
of a chart and an hour-long private reading. Caulfield also 
teaches classes at $5 a session. She’ll honor the certificate 
even if her price goes up. Personal checks are accepted but 
cash is preferred. Call 723-5344. 

Handwriting Analysis. Or give a friend a glimpse into 
himself. For $150, Associated Graphoanalysts will scrutinize 
every stroke of someone’s handwriting and prepare a written 
report and oral explication. For a more comprehensive 
analysis, prices run $300 or more. The gift certificate will be 
a letter with instructions on how to prepare handwriting 
samples for analysis. Call 696-8142. 

Problem solving. Riva Poor calls herself a professional 
problem solver. For those who can pay the price, she says, 
she can help people get ‘‘unstuck”’ from situations that limit 
them. “I help people change the concepts that are keeping 
them stuck, and I do it fast,’’ she says. And yes, she offers 
gift certificates. A 60-hour workshop with three or four 
people costs $1800. (That’s right, one thousand eight 
hundred bucks.) Consultation in person or by phone costs a 
minimum of $500 for up to two hours. Because Poor will 
accept only clients she feels she can work with, you’ll need 
to have a lengthy phone conversation before you put your 
money down. Personal checks and all major credit cards 
accepted. Call 868-4447. 

Psychic reading. “There’s nothing more personal than a 
reading to start your year off,” says psychic Helen L. 
Maresca, who often sells gift certificates. For $20 ($25 after 
January 1), Maresca will give you insight into your future 
over the telephone, tape-record the conversation, and mail 
you a cassette of the reading. Personal checks accepted. No 
credit cards. Call 436-8027. 


The gift of fun ; 
Cruises. Whether it be a three-hour jaunt around Boston 


Harbor or a week in the Caribbean, who wouldn’t be thrilled 
by the gift of a cruise? NSTS Cruise Specialists says it 
books cruises to just about anywhere and would be happy to 
provide a gift certificate. A cruise is likely to cost $125 per 
person per day for a seven-day trip, but if the price goes up 

Continued on page 26 
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Place 


Nino 5 


at 


Maitre’ "Jacques 


Continental Cuisine 


Lunches, Monday-Friday 
Dinner, Monday-Saturday 


For Reservations Please Call 
742-5676 or 742-5480 
10 Emerson Place, Boston 


Enjoy Great 
Chinese Food? 


Discover... Aku Aku —\ 


“Truly two of America’s W\ 
greatest Chinese 
restaurants and they're 
here in Boston and 
Cambridge” 
— Ken Mayer, 
Entertainment 
Columnist, Herald 
American | 
We deliver. Boston only. Orders | 


of $10.00 or more within a 2 mile | 
radious for $2 service charge 


Boston 
390 Comm Ave 
Phone 536-0420 
Free Garage Parking 
4pm-3am daily 
Happy Hour Mon -Sat 4-6 


Cambridge 
149 Alewite Brook Pkwy 
Phone 491-5377 
Ample Free Parking 
11:30 am -2 am. daily 
Luncheon served daily 
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Continued from page 24 

the certificate-bearer will have to 
pay the difference. When buying 
the certificate, you need not speci- 
fy when the cruise will take place or 
even where it is going; the recipient 
of your generosity can choose his own 
dream cruise at his own convenience, 
provided the certificate is redeemed 
within a year. Personal checks 
accepted. No credit cards. Call (800) 
892-0280 or 777-4555. 

For a more modest gift, try one of the 
cruise ships that operate in Boston 
Harbor in the summer. For $17.50, you 
can get a letter redeemable as a three- 
hour trip on the Massachusetts Bay 
Line dinner boat, complete with a hot 
buffet and live music. Or you could 
delight a college-age friend with a 
certificate to Massachusetts Bay Lines 
Sunset Cruise (formerly the Booze 
Cruise; it costs $4.50 to $8, depending 
on the day of the week), a two-and-a- 
half-hour journey with a live band 
aboard. In both cases, the certificate 
will be good only for the following July 
and August. Personal checks, 
MasterCard, and Visa accepted. Call 
749-4500. 

Water Music Incorporated is also 
selling gift certificates to its two-hour 
concert cruises in the Harbor. This can 
get a little tricky because ticket prices 
vary and may go up by the summer, 
but Water Music will write in the 
dollar amount you choose to be used 
toward the cost of a cruise. The 
certificate will have to be redeemed the 
summer after it is bought. Personal 
checks, MasterCard, Visa, and 
American Express accepted. Call 876- 
8742. 

For an even more modest (shall we 
say cheap?) gift, you can buy a $3 
ticket from Bay State Cruises; it can 
be used any time during the summer 
after it’s bought. Only cash or money 
orders are accepted. Call 723-7800. 

Dating. Yes, you may even be able to 
buy someone true love for Christmas. 
The Couple Company, a club that 
matches people with the aid of 
videotapes, offers gift certificates for a 
$135 month-long trial membership 
(entitles you to view at least 10 
videotapes) or a $270 three-month 
membership (entitles you to view an 
unlimited number of tapes). The 
Couple Company caters to business 
and professional types, usually has 500 
to 750 active members, and averages a 
marriage a month, according to 
president Jeff Johnson. The gift 
certificate will be good only for 90 days 
but will be honored regardless of price 
hikes. The Couple Company will be 
open till noon on December 24 for the 
benefit of last-minute shoppers. Call 
247-3800. 

Flying. Achieve new heights in gift 
giving (you knew that one was 


coming). For $49.95, Yankee Aviation 
at Plymouth Airport will package a 
gilded, personalized gift certificate 
entitling the recipient to a ride in an 
airplane or glider, plus an attractive 
book on airplanes and gliders and a 
slew of related brochures. If you want 
to buy someone a full-fledged flying 
course, a $429 gift certificate will get 
him 12 hours of classroom instruction 
and 10 hours in the air. A $299 
membership in the glider club allows a 
person to come to the airport and use 
the gliders as often as he likes for a 
year. Throw in another $299, and that 
person can also get unlimited 
instruction in gliding. Gift certificates 
are redeemable indefinitely. Personal 
checks, MasterCard, and Visa 
accepted. Call 746-7337. 

Gambling. Treat a friend with the 
itch to gamble to a day in Atlantic 
City. Bally’s Park Place Casino Hotel 
runs air charter flights out of Boston 
every Friday, leaving in the morning 
and returning that same evening. 
Right now, the round-trip fare is $69, 
including two free beverages at the 
hotel. A gift certificate to one of these 
Friday jaunts would be redeemable at 
any time, but only at dollar value; the 
fares may go up after December 11. 
Call Garber Travel Locations, Zodiac 
Travel, or Bally’s Park Place at (800) 
257-8546 extension 2336. 

Live home entertainment. A 
storyteller dressed as Snow White or 
Cinderella reads and sings to your 
children. A toastmaster in a velvet 
gown and a hat bedecked in feathers 
and rhinestones brings sparkle to a 
dinner party. Flamenco dancers 
enliven a soiree. Entertain-O-Gram 
offers a selection of flashy costumed 
entertainers. And now, with a gift 
certificate, you can bestow all that 
glitter on your friends. Prices range 
from $30 to $55, with an additional 
mileage fee if considerable travel is 
necessary. The recipient has six 
months to redeem the certificate. 
Personal checks, Visa, and 
MasterCard accepted. Call 846-6763. 

Or how about a Bellygram? 
Odalisque sells gift certificates 
entitling the lucky recipient to an at- 
home performance by a belly dancer 
($45 and up) or to belly-dance classes 
($61 for an eight-week session). The 
gift certificates expire in two months. 
American Express, MasterCard, and 
Visa accepted. No personal checks. 
Call 661-7070 or 661-8508. 

For a more sedate brand of 
entertainment, the Copley Chamber 
Players will perform classical music in 
your home. See listing under “The gift 
of culture.” 

Pay TV. If someone you know lives 
in a town with no cable hookup and 
longs for better television programs, a 
gift subscription to a pay TV service 





may be just the thing. StarCase 
broadcasts movies, sports, children’s 
shows, and specials, transmitting a 
scrambled signal on the Channel 68 
frequency. This year, it is offering a 
Christmas special: if you bring in a toy 
to be donated to the Toys for Tots 
program, you can buy a gift certificate 
for installation and three months’ 
service for only $22.95. If you want to 
buy a full year’s service, you’d pay 
$206.55 for the remaining nine months, 
and then the 13th month would be 
free. Personal checks, MasterCard, 
and Visa accepted. Call 449-5100. 

Sailing. It may take some advance 
planning to buy someone sailing 
lessons, because the instructors are apt 
to be in Florida at this time of year. 
But Bert Williams, owner of the 
Coastal Sailing School in Marblehead, 
does stick around for the winter and 
would be happy to write a gift 
certificate. The course costs $195 for 20 
hours on a 30-foot sailboat. The 
recipient of the gift certificate should 
call at least two months in advance to 
register for class, and he may have to 
pay a few extra dollars if tuition 
increases. Personal checks, 
MasterCard, and Visa accepted. 
Certificates are redeemable the season 
after they are bought. 

Skiing. For someone who loves white 
stuff but lacks green stuff, the gift of a 
ski weekend could bring tears of joy. 
Check with your favorite ski lodge. Or 
if you want to go all out, you can rent a 
whole house through Hawk, in 
Pittsfield, Vermont. Hawk rents some 
85 private houses in central Vermont, 
most within a few minutes of 
Killington. A gift certificate from 
Hawk will be redeemed strictly for its 
dollar value, giving the bearer a great 
deal of flexibility in using your gift. 
Rates vary, but the following are 
typical: $55 for one night’s lodging for 
one person, dinner included; $158 for 
two people staying two nights, lift 
tickets included; $662 for two people 
staying five days (Monday through 
Friday), five days’ lift tickets included. 
Personal checks, American Express, 
Diners Club, MasterCard, and Visa 
accepted. Call (800) 451-4109. 


The gift of freedom from 
drudgery 
Car washes. Help a car-loving friend 
keep his vehicle glistening year-round 
without ever lifting a rag. The Allston 
Car Wash at 434 Cambridge Street in 
Brighton sells books of four coupons for 
exterior cleaning ($10.50) and books of 
four coupons for cleaning inside and 
out ($17.50). Prices may go up soon; 
coupons are good indefinitely. At 
Scrub-A-Dub Auto Wash Centers, you 
can buy a car-wash coupon for $3.50, a 
book of five coupons for $15, or a gift 
Continued on page 28 
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certificate for any combination of 
cleaning and waxing services, ranging 
from $14.50 to $45. The coupons and 
certificates are for a year, can be 
redeemed at Scrub-A-Dubs in Boston, 
Roslindale, and Natick, and will be 
honored even if prices go up. 

Chimney sweeping. For a quaint and 
novel gift, you can have a chimney 
sweep with top hat and tails make your 
friend’s chimney spotless. Black Magic 
Chimney Sweeps of Greater Boston 
sells $49 decorative gift certificates 
toward cleaning fireplace chimneys 
anywhere within Route 128. “It’s a 
good laugh and a safety measure,” says 
Larry O’Connor, an owner. The cer- 
tificate will be good for a year, and 
Black Magic will not charge the bearer 
if the price goes up. Personal checks, 
MasterCard, and Visa accepted. Call 
876-4456 or 965-0484. 

Errands and odd jobs. The ideal gift 
for the frazzled working person might 
be a few hours of help from a company 
of versatile errand-runners and 
organizers. Factotum will handle the 
bothersome but essential tasks that 
busy people would sooner forget; it will 
shop for basic and obscure household 
needs, unpack boxes after a move, 
organize a kitchen or library, co- 
ordinate a wardrobe, or plan a party. 
Factotum’s services cost $10 per hour. 
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Owner Joyce Bailey says she has never 
before offered gift certificates and so 
does not yet have set policies; the 
shopper will have to work out the de- 
tails with her. Personal checks ac- 
cepted. No credit cards. Call 524-6555. 

House cleaning. Who wouldn’t 
rejoice to spend a month or a year 
without having to smell Lemon Pledge 
or ammonia? For someone who loves a 
spotless environment but hates the 
chore of keeping it that way, the 
perfect gift may be the services of a 
house-cleaning agency. Chapman 
Incorporated, for one, offers gift certifi- 
cates for a one-shot super-cleanup or 
for weekly or biweekly services. A half- 
day cleanup costs $46, a full-day $77. 
You can arrange regular cleanings for 
from $22 to $50 per week, depending on 
the size of the home. Chapman doesn’t 
do windows or shampooing and 
services only homes within Route 128. 
Personal checks accepted. No credit 
cards. Call 266-6622. 

Organization. Know someone whose 
desk looks like the aftermath of an 
atomic blast? Someone who’s always 
forgetting and misplacing things? 
Someone who never seems to have any 
time? That person might be grateful 
for the gift of a consultation with 
Organization Plus. For $25, ace organ- 
izer Dana Young will visit the home of 
anyone within three hours’ driving dis- 


tance from Boston. After 90 minutes to 
two hours with the unfortunate victim 
of chaos, she’ll assess the problem and 
make suggestions on how to put things 
in order. For some people, the initial 
consultation suffices; others hire 
Young to do some of the organizing, 
usually paying $100 for another 10 
hours of work. Call 431-1988. 

Waking up. For some people the big- 
gest chore of the day is getting out of 
bed. A gift of a telephone wake-up 
service can ease this daily struggle. For 
$20 a month, Wake-Up will call any- 
one in Massachusetts, Rhode Island, 
New York, or New Hampshire on 
weekday mornings. The operator 
provides a cheerful greeting, a weather 
report, and some item of trivia, such as 
a celebrity’s birthday. The gift certifi- 
cate comes with a reply card on which 
the recipient indicates what time he’d 
like to get up. However, Wake-Up 
owner Regina Bongiovanni cautions 
that many people who receive the 
service as a gift don’t want it and adds 
that gift certificates cannot be cashed 
in. A wake-up service, she says, is not a 
luxury but a necessity for many peo- 
ple. Personal checks accepted. No 
credit cards. Call 232-8550. 


The gift of culture 
Museums. Most museums will 
Continued on page 30 


Ha lD@ ADEN i 


Authentic Szechuan and Mandarin Foods 


SS YYrDtt ~wsee 


i 


The Best For The Season 


HOUSE SPECIAL SIZZLING PLATTER 


Large Shrimp. Chicken. and Beef pan fried with 


Sizzling Rice on a hot platter 


HUNAN SHRIMP 


oe Mush 


white sauce ser pradenatedé 


SESAME BEEF 


dor bard ~ teed with Sesame Seeds in our 
of Chinese Shrimp Chips 


oms Samboo § Sh Ch 


assorted Vegetables. served with 


nese Cabbage. Baby corn. and 
spy ‘oh rimp Chips 


special spicy brown Bean Sauce 


STRANGE FLAVORED CHICKEN 


Tender Chicken Breast pan fried with Pea Pods. Baby Corn 
its. and Red Pepper strips in our 


PEKING DUCK 


Bamboo Shoots. Water 


special Szechuan spicy sauce 


A whole plump Duck browned after being bathed with wine and honey over atiaming 
oven to render the skin crispy and the meat tender and juicy. served with thin Mandarin 


pancakes. Scailion hearts. and brown Bean sauce (Order one day 


HUNAN LAMB 


Fillet of Lamb sauteed with Sca 


ons. Onions. and Garlic 


nm advance.) 


na hot Pepper sauce 


and much more 


é é COCKTAILS 


1366 Beacon St., Coolidge Corner, 


277-1012 


Brookline 


277-1011 





ADAMO LLANE 


Fine Food & Drink 


WELL STANLEY, THiS 
ISN'T JUST ANOTHER 


= CHICKEN HOUSE YoU 


; GOT ME INTO-- 
\T'S THE BEST / 
/ A 


MEMORY LANE, NOT JUST ANOTHER 
CHICKEN HOUSE / 


Memory Lane Memory Lane 
The Original, Est. 1939 Number Two 
At Number One Memory Lane At the Mall of New Hampshire 
Across From The Sack Cinema At Assembly Square Mall 1500 South Willow Street 
Somerville, MA Manchester, NH 





Continued from page 28 

happily sell gift memberships, thus 
providing inexpensive yet high-class 
gifts of lasting value. 

A gift membership to the Museum of 
Fine Arts provides a year’s free admis- 
sion, as well as discounts on courses, 
events, lectures, parking fees, and gift- 
shop items. Members also get to view 
new exhibitions first and to use the 
members’ lounge. The gift certificate 
comes with an attractive card and a kit 
of material about the museum. A sin- 
gle membership costs $25; for two 
adults living at the same address it’s 
$35. Call 267-9300 extension 395. 

For a year of mental stimulation, 
consider a membership at the Museum 
of Science. A $10 membership for 
someone age 16 or under provides a 
year of free admission and the privil- 
ege of borrowing from the museum li- 
brary. A $25 individual membership 
provides unlimited free admission, li- 
brary privileges, discounts on parking, 
discounts on museum-store pur- 
chases, a monthly newsletter, and use 
of the members-only Horizon Res- 
taurant. A $40 family membership 
(this covers parents and any number of 
children, or it covers four adults) enti- 
tles the recipient to all of the above 
plus six free passes to the planetarium 
and discounts on children’s courses. 
Call 723-2500 extension 239. 


Christmas 
Gift Certificates 
Available p. 


Offer good 
with this ad 
thru 12/31/81 


Any child or adult would enjoy the 
chance to explore the wonders of the 
deep for free, through a membership at 
the New England Aquarium. Mem- 
berships come in many varieties, 
ranging from $20 to $100. The most 
common is the $30 family member- 
ship for husband, wife, and kiddies, 
which entitles them to a year’s free 
admission, three members’ nights, 
special programs, and subscriptions to 
the newsletter and magazine. Call 742- 
8830. 

Music. Here’s a gift that will be 
music to the ears of your more refined 
friends: the Copley Chamber Players 
will provide an elegant evening of 
classical music at home, with per- 
formances by a solo harpist, pianist, 
string quartet, or brass trio. The cost is 
usually $100 per musician for from two 
to three hours of performance. Sandy 
Kiefer, musical director, will illus- 
trate each gift certificate individually. 
The certificate is good indefinitely. 
Personal checks accepted. No credit 
cards. Call 489-3319. 

For those who favor folksier fare, 
Water Music Incorporated is gift- 
wrapping tickets to Tom Rush’s 20th 
anniversary concert in Symphony Hall 
on December 27. Complete with table 
service, the event will be as much a 
party as a concert. Tickets run $9, $12, 


and $15. Personal checks, American 
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“The Knowledgeable 


Express, MasterCard, and Visa 
accepted. Call 876-8742 or 876-7777. 

Sightseeing. For a luxurious gift for 
the lover of history, architecture, or 
travel, Bay Colony Historical Tours 
offers personalized limousine tours of 
Boston and other historical spots in 
Eastern Massachusetts. Both a chauf- 
feur and a guide come along, and the 
guide accompanies sightseers for 
interior tours of noteworthy buildings. 
The tours cost $50 an hour no matter 
how many people attend. The Boston 
tour lasts three hours, but more dis- 
tant ones can take longer. A Christ- 
mas gift certificate will expire July 1. 
Personal checks accepted. No credit 
cards. Call 523-7303. 


The gift of beauty and relaxation 
Acupuncture. For relief of tension, 
insomnia, or chronic pain, to regain 
energy or overcome depression, or to 
lose weight or quit smoking, there are 
some who say nothing works like acu- 
puncture. To bestow the “gift of 
health,” you may want to buy a cer- 
tificate from the New England Acu- 
puncture Center in Harvard Square. 
Special Christmas-gift discounts are 
available now, in packages of one, two, 
five, or 10 sessions. One session costs 
$30 (normally $35), two cost $50 (nor- 
mally $65). The bearer will have six 
Continued on page 32 


Foam Perm Special 
Complete With Cut 


“= $32.50 


Reg. *40 


(Long Hair Extra) 
Hair Cut & Styling 


$10 Reg. $12 


Hair People” 


167 Tremont St. (Opposite Boston Common) 2nd Floor, Boston 542-6321 


30 THE SEASON 











Accolades For 
Harvard Book Store Café 


Novel idea 


190 Newbury Street, at Exeter, Boston; 536-0095; open for breakfast, lunch, 
and dinner from 8-11 Tuesday through Saturday; beer and wine license; 
Master Charge, Visa & American Express; the cafe is at street level, with 
additional lower and elevated dining areas at the rear. 


the spicing was mil nd well-balanced 
by John David Ober neither garlic nor cognac. for example 


was out of hand All in all e pate was a 


espite the two-headed jester | 
modest but perfectly respectable concox 
D this new establishment s logo ‘ . F ‘ ' ; 
. ion 
with a book in one hand and a 


glass of wine in the other. the Harvard On one visit the blackboard listed three 
Book Store Cafe is no joke Many an soups. on another. two. We ordered 
American city would be fortunate to chilled cherry ($1.95) and cream of 
boast a retail book shop of this ca r spinach ($1.50). The cherry soup was 
many a European cafe owner would do _ refreshing and cold. with natural sweet 
well to emulate the quality of the food ness and luscious pitted halves of the 
served at tables felicitously tucked hither fruit; the puree, however, lacked the 
and yon among the stacks. which offer piquant tartness that makes the Hun 
novels. non-fiction best-sellers. an garian prototype of iced cherry soup so 
unusually fine assortment of cookbooks special. The spinac h soup was an honest 
and selections from all the other cate straightforward product of blender tech 
gories one would expect to see ina ft nology. We found ¢ 
service bookstore 

The single menu 
daily soups. hot entre 
posted on blackboards 
that is appropriate to a 


Ww i ve helped 


informal | ‘ 
thought combines n 
nourishment. The diner (or 
browse peruse wh eatured 
purchase books at will 
concept. well. novel and ully d dried { T 
compared with several local ter pinact ms 6 umed by th ed passed up summer squast 
and tried lir 


blackboard seem to be out of the 


nary and well prepared On on 


where yards of meaningless titles occup ssiendtes craniiied ha weed lamb ($4.95) 
shelves that might just as well c . oe nion tites oa ee ($4.25). toothsome st 
kitsch or gewgaws No 
management at the Harvard 
Cafe would be justified in ad 
to the tab if a customer has drooled or 
spilled cappuccino on it.) d 
From the printed menu we tried an he ¥ prepar wetaria s nr t 1 the mussels whict freshly steamed from fresh beans 
appetizer of pate de campagne ($2.50 i request nt ' i sly gritt The list of aperitifs and wines 
which was actually closer to a It We were disar . side orde O ‘ i sialic nienihdtaia me potable fortified and table 
was accompanied by tiny pear! T 
cherry tomato. and a cornichon everved Pro y L wy oned a - 
tasted fresh. and it had firm. medium hopped parsiev and ¢ was fart 7 vt n - 1 with , m tore Cafe. It both fits and 


j 


coarse texture Although the ot ttle of ¢ tter 7 surteit of cracked T was tlanked by plair r nutes to the developing panache of 


liver was predominant among the m 
Pheeni 


“Unique ... food markedly more imaginative than other eating places of this style ... served with 
more flair .. . Caponata, a kind of Sicilian ratatouille — excellent ... Tonnerelli, a thick spaghetti — 
tasty, rich and a well-executed dish ... Cape Scallops — superb quality and broiled to an excellent 
golden turn. Espresso is excellent.” — Anthony Spinazzola, “Let's Eat Out,” Boston Globe 


Che Hoston Glolic 











Good times 


Continued from page 30 
months to redeem the certificate. Per- 
sonal checks, MasterCard, and Visa 
accepted. Call 354-6304. 

Beauty Salon. Lord’s and Lady’s 
offers gift certificates for a Day of 
Beauty — five or six hours worth of 
haircut, manicure, pedicure, facial, 
and make-up, all for about $100. You 
can also buy gift certificates for a 
specific service or for a certain dollar 
amount. Call 323-4700. 

House of Robert on Newbury Street 
also sells gift certificates. You specify 
the dollar amount, and the recipient 
can use it to buy any combination of 
services or products. Call 536-0392. 

Exercise. Give someone a chance to 
tone the body, develop grace, or pursue 
an interest in dance with a gift cer- 
tificate to the Joy of Movement Cen- 
ter. You can buy a specific course or 
just pay the tuition and let your friend 
choose. Most courses cost $49 plus a $5 
registration fee. Gift certificates are 
also available for single classes at $8 
apiece, or for membership in the fit- 
ness program for $199 or $299. The Joy 
of Movement Center has studios in 
Boston, Cambridge, Milton, Natick, 
and Watertown. Certificates are good 
for a year. Personal checks, Master- 


Call 492-7357. 


Card, and Visa accepted. Call 492- 
4683. 

Massage. Let the able fingers of cer- 
tified masseuse Susan Mayer force out 
stress and tension. For $25, Mayer will 
sell a gift certificate, lettered by a 
calligrapher, for one 45-to-50-minute 
massage. The certificate can be re- 
deemed indefinitely even if the price 
goes up. Personal checks accepted. No 
credit cards. Call Mayer’s secretary at 
661-6225 between 9:30 a.m. and 4:30 
p.m. Monday through Friday. 

A new look. For a mere $35, you can 
give your friend a whole new appear- 
ance. Barbara Blitz, owner of Imaging, 
sells gift certificates for her four-hour 
“makeover seminars,” in which she 
advises the five or more participants 
on their make-up, hairstyle, and dress. 
For another $25 an hour, she’ll go out 
and buy a new wardrobe. Personal 
checks accepted. No credit cards. Call 
787-1578. 

Steam and hot water. Here’s an 
inexpensive way to give a luxurious gift 
to the person who has everything. For 
$10, you get a gift certificate entitling a 
person to one hour in a hot tub, 
Jacuzzi, or Finnish sauna at Freshen 
Up in Central Square. The $10 
includes towels, robes, and locker. The 
certificate is valid indefinitely. Per- 
sonal checks accepted. No credit cards. 
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Hot drinks 


Continued from page 22 

those dreadful Sabra liqueurs), 
Jamaican coffee (I don’t know), and 
many more. They are not designed 
with warmth in mind — rather, they 
are listed in many restaurants as after- 
dinner drinks. As such they are per- 
fectly okay, but still, I prefer my coffee 
and brandy separate, unless I’m actu- 
ally drinking to keep warm. 

When mixing coffee and booze for 
outdoor consumption, the trick is to 
remember that the coffee is what’s 
going to warm up those toes that seem 
frozen to the ends of your skates. The 
liquor should be merely for flavor, say, 
two jiggers per thermosful. The alcohol 
is of your choice, but I’ve found that 
Kentucky coffee, spiced by Jim Beam 
or some other straight bourbon, seems 
to taste best. It’s turned many a foot- 
ball game around in the fourth quar- 
ter. 

One Phoenix staffer swears by coffee 
laced with anisette. Maybe he thinks 
people’ll just think he’s been eating 
Good & Plenty. 

By far the most luxurious coffee-and- 
alcohol mixture I’ve heard of comes 
from the folks at Barney’s in East Bos- 
ton. Their cappuccino is laced with 
both Sambuca and brandy, which 
gives it, according to one regular there, 
“a certain zest.’’ I'll bet. 

Hot Scotch, which Bertie Wooster 
recommended to take the chill off a 
winter’s evening, is simplicity itself. 
Just put whisky and water in a sauce- 
pan and heat them to the desired 
temperature. This usually is warm, not 
hot. After all, if the drink is too hot 
you're not going to taste it. 

Somewhat more sophisticated is the 
hot toddy, which many more people 
say they’ve had than have actually 
done so. A toddy is liquor mixed with 
sugar, lemon, and hot water, and it can 
be made with almost any alcohol. One 
of this paper’s distinguished editors is 
a fancier of the toddy, and he offers a 
sound formula for their creation and 
enjoyment: 

“Oh, I make them with bourbon, or 
Scotch, or even brandy. There’s only 
one problem. Scotch drinkers like 
bourbon toddies, but bourbon drinkers 
can’t handle Scotch toddies any more 
than they can deal with Scotch and 
soda or any other way of drinking it” 
(author’s note: further proof of the 
moral superiority of Scotch drinkers). 
“T have a big glass mug into which I 
squeeze a lemon, a small teaspoon of 
sugar, and what I euphemistically refer 
to as ‘two ounces of liquor.’ Then I put 
on the kettle and pour the water into 
the mug. Some people might strain out 
the lemon pulp, but I just ignore it. 

Continued on page 34 
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You should drink the toddy in a semi- 
reclining position, wearing pajamas if 
possible.” 

Then there’s Scotch with hot tea, or 
bourbon with hot tea, or brandy with 
hot tea. The purpose of these guzzles is 
primarily medicinal, to provide those 
“plenty of liquids” that are an indis- 
pensable part of any cold remedy. 
Here, as with warm beverages drunk in 
the out-of-doors, the trick is to go light- 
ly on the alcohol. If you find yourself 
really getting into the Japanese car- 
toons on Channel 25, your booze:tea 
ratio is somewhat skewed, and you'll 
wake up the next morning with both a 
cold and a hangover. 

Rum, which is nearly as versatile a 
beverage as those ads from Puerto Rico 
tell us, plays the lead role in a number 
of hot drinks. Most famous is hot but- 
tered rum, which like the toddy is more 
talked about than actually consumed. 
Some tongues might find the com- 
bination of rum and butter a little 
cloying, but I find it delicious. It’s also 
the most aromatic cocktail ever 
devised. 

Another staffer here is a devotee of 
rum and hot cider, which he claims is 
responsible for his surviving many a 
dismal Big Ten clash. “It tastes like 
cider and cinnamon,” he says. “If you 





No, but we do have: free brownies 
every day, free Bloody Marys on 
New Year’s Day, free Irish Coffee on 
Saint Patrick’s Day, free jelly beans 
on Easter, free Strawberry Short- 
cake on the Fourth of July, free 
Apples in the Autumn, free Pump- 
kin Pie on Thanksgiving, free Bran- 
dy Alexanders on Christmas Eve, 
free draft beer when the Red Sox 
play in the World Series, and free 
parking on Newbury Street. 
Where??? Newbury’s Steak House, 
that’s where! We give you just 
about everything except a free 
lunch. There’s something to look 
forward to every season at New- 
bury’s. 


NEWBURY’S 
STEAK 
HOUSE 


95 Massachusetts Ave., Boston, 536-0184 
OPEN NOON TO MIDNITE 
FREE PARKING AT GARAGE 
ON NEWBURY ST. 
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put cinnamon in. Got a nice tang to 
it.” Hot rum and cider, unlike most of 
the other drinks we’ve discussed, 
entails heating both the alcohol and 
the mixing ingredient at the same 
time, instead of merely adding the 
liquor to an already hot mixture. 
Accordingly, there are certain dangers 
in the preparation. 

“When it’s heating,” explains our 
expert, “‘you’ve got to keep the pot 
tightly covered. Otherwise, the alcohol 
will be steamed off, and you’ll have 
nice hot cider and nothing else. I made 
this mistake once, and the people I was 
with, entering the third quarter stone 
sober, almost threw me off the top of 
Camp Randall Stadium at the Uni- 
versity of Wisconsin.” 

Okay, this fellow is no Craig Clai- 
borne out there, but any time you heat 
alcohol it’s worth remembering that 
the stuff which gets you high burns off. 
And if you’re heating brandy or any 
other high-proof liquor, be gentle. You 
wouldn’t want to blow the house up 
just to impress your guests. 

Which brings us to the ultimate in 
heated drinks: those that burst into 
flame before your very eyes. I’ve seen 
these served in bars around town, the 
most popular mix being an odd incen- 
diary device consisting of Sambuca 
and a couple of coffee beans. I have 


$20 off boots & vests 
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CLOG & BOOT 6HOP 


475 Commonwealth Ave. 
Kenmore Square 
Boston 
353-0685 
Still the largest selection of clogs ever. 


Offer not valid with other discounts or 
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been, however, far too chicken to order 
one. And it would seem their creation 
is best left to experienced, profes- 
sional, and, above all, sober barten- 
ders. Besides, the people I’ve seen 
ordering drinks flambe look mostly as 
if they’d absolutely failed to impress 
their dates and had fallen on this tac- 
tic as a last resort. You, dear readers, 
are doubtless above that kind of thing. 

As you may have noticed, all the 
heated beverages we’ve discussed are 
products of grape, grain, and sugar 
cane. In a lifetime of sporadic but de- 
voted research I have never sampled, 
or even heard of, heated drinks that 
use clear spirits like gin and vodka as 
the active ingredient. Since either 
beverage can produce many BTUs 
simply by being swallowed straight up, 
perhaps no culture has ever thought to 
test their qualities when they’re 
warmed. Then too, since both are com- 
pletely undrinkable at room tempera- 
ture, people may have been discour- 
aged from experimenting with hotter 
versions. 

Red wine can be heated and mixed 
with a variety of ingredients for per- 
fectly lovely winter drinking. Some 
orange, some cinnamon, and a low 
flame will turn your basic $2.99 red 
into a high-class affair, besides making 
it look great in the punch bowl. It is 
mulled wine, heated and spiced, that 
many folks associate with Christmas 
time rather than punches or eggnog. 

One high-octane mulled wine is glog, 
a Scandanavian concoction that, one 
friend of Swedish ancestry proudly 
notes, ‘can put you on your ass in no 
time.”’ This is no mere heated wine — 
glog’s main function, frankly, is to 
intoxicate. The most common recipe 
calls for port, brandy, sherry, cin- 
namon, and raisins, the latter two 
ingredients a mere sideshow to the 
main event. 

It sounds so good I’m tempted to mix 
a batch for this holiday season. But a 
close friend who tried it two years ago 
has one word of warning, a warning 
that in fact is the single most impor- 
tant thing to remember when pre- 
paring heated drinks. “My punch 
bowl,”’ she says, “was way too thin. 
When I poured the glog in, the heat 
promptly shattered the bowl, and I was 
left with an alcoholic and expensive 
stain on the rug.”’ A memorable holi- 
day to be sure, but not a happy one. 

So if any of these beverages sounds 
attractive, you are ready to proceed on 
a course of action that will make your 
winter more tolerable, if somewhat 
hazier. Just remember to keep the pot 
covered and the glassware out of reach. 
It may be more trouble than just pour- 
ing out a belt of Jack Daniel’s, but it’s 
festive, energy-efficient, and a hell of a 
lot less work than building a fire- 
place. 





Presentable 


Continued from page 10 

purchase them successfully even when 
you're a bit vague on size. This is, too, 
the ideal category of clothing to choose 
from when you’re looking for an 
intimate but inexpensive present — 
fancy scanties start at $5 or $6. And 
then again, you can spend a bundle if 
you want to — sleepwear goes for from 
three to 100 times that. 

Nightshirts, nightgowns, robes, 
pajamas, bikini briefs for men and 
women — department stores do well 
for all such things. For women, teddies 
and camisoles are hot items (don’t 
worry about what they are, Mr. Claus 
— just ask the salesperson to show you 
one, preferably in silk). Goods on 
Newbury Street; Brief Encounters, on 
Charles Street; and Clothware, in 
Harvard Square, all have lovely 
selections of women’s lingerie. 
Clothware, for the Christmas season, 
has in stock silk men’s briefs ($40), too. 


you’re a generous guy, but no one 
expects that you have unlimited 
means. 

Ask the salesperson how to clean 
anything about which there’s any 
question (such as many handcrafted 
items and silk underthings — can they 
be washed?). Enclose the resulting 
information on a note in the gift box. 

Ask the salesperson about the store’s 
returns policy before you buy, and 
don’t buy anything even slightly 
questionable at a store with a lousy 
policy. Don’t buy (anywhere) 
undergarments that you’re dubious 
about, because by law underclothes are 
not returnable. 
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This is unconventional, but very 
thoughtful: enclose the receipt in the 
package. Put it in a sealed envelope on 
which you've written a little note 
inviting the person to exchange the gift 
if it isn’t quite right or to throw away 
the envelope if it is. This is so much 
more sincere than telling the person 
you'll relinquish the receipt if he or she 
asks for it. 

Well, that’s about it. Except that I 
want to assure you: yes, Santa, there is 
a Virginia. She and I and her other 
little friends are all grown up now, and 
we want clothes for Christmas. 

Love, 
Barbara 
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Metallics. This is a feminine trend. 
Hats, scarves, evening bags, sweaters, 
tops, dresses, socks, and belts have 
been encrusted with gold or silver 
sequins, washed with pewter, bronze, 
silver, and gold hues, and shot through 
with shimmering threads. These items 
are practically everywhere. Some 
fashion observers predict that the 
metallic look will be passe by spring; 
others say it will be with us for years to 
come. I wouldn’t spend a fortune on 
gifts of gold and silver, but if you like a 
reasonably priced item and think she'll 
like it, then why not? If this is just a 
passing whim of fashion, well, you'll be 
getting her something else next year 
anyway. 
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Some advice 

Now that, you’ve got to admit, is a 
whole lot of gift ideas. May I offer a few 
suggestions about putting them into 
practice? 

I know you're accustomed to giving 
children educational toys, things that 
you think may improve their mental 
and physical abilities. But for 
goodness’ sake, don’t try to change 
adults’ tastes and personal styles 
through Christmas presents. I mean, 
you wouldn’t much like it if I gave you 
a black leather jacket, would you? 
Even though it was costly and I might 
think it would look good on you, it 
would be sort of a thoughtless gift, - 
because it wouldn’t correspond with ! 
your taste. 1 

Also, try to give items of a quality 1 
that people would like to buy for 1 

{ 
| 
t 
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themselves. This may mean lowering 
your sights with respect to what items 
you select — but better a pair of first- 
class wool socks than a bargain-brand 
acrylic sweater. Hey, everyone knows 
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Party wear 


Continued from page 7 

ly, however, there are one or two hand- 
some ones for less than $200 — like the 
wine-colored iridescent taffeta by Vic- 
tor Costa in Saks’s Christmas cata- 
logue for $178. Laura Ashley also has 
long taffeta dresses, entirely in black 
with Victorian tucks and ruffles. They 
are so austere (one has a high neck) 
that they have the delightful mor- 
bidity of Edward Gorey illustrations. 
Accessories could lighten their mood, 
and though these dresses are a little 
more expensive ($275 to $315), they 
have a classic feeling and will keep 
their charm after many other taffetas 
have been pushed to the back of the 
closet. 

A few years ago, Ralph Lauren intro- 
duced the idea of white, high-necked 
Victorian blouses with velvet skirts or 
pants. This adaptable concept is still 
going strong, except that this year the 
pants have turned into culottes, 
bloomers, or knickers. Judith Fenno, 
fashion director of Saks, has found 
that the velvet separates in her Junior 
department sell to young professional 
women as well. She calls attention to 
the Patty Woodard label: one outfit 
this year comes in teal blue or tobacco 
brown and features a jacket sewn with 


braid and coupled with knickers 
(jacket, $87; knickers, $54). The fluffy 
blouses to be worn with such things 
haven’t changed much since last year 
— Liz Claiborne makes nice ones in 
the $60 range. One popular model adds 
a little color to the traditional white; it 
is a high-collared crepe, with loose, 
multi-colored ribbons running from 
shoulder to cuff ($62 from Tracy Sport 
at Saks). The ultimate in such things 
can be found at Serenella on Newbury 
Street: Victorian-style blouses hand- 
made entirely from antique laces in 
various shades of ecru. They are fin- 
ished with gold lace and sewn with tiny 
shells and pearls ($500). 

Some women will consider wearing a 
fancy shirt with jeans. This is probab- 
ly the last year you can do so without 
looking tacky: jeans as evening wear 
are waning fast, and though the blonde 
in the Jordache commercial is still 
dancing rings around her rivals in 
bloomers, even she will have to up- 
date soon. 

If you like the idea of a white blouse 
with dark trousers and want some- 
thing a little original, consider a look 
that was introduced in Paris recently 
by Japanese designer Yohji Yama- 
moto. He uses a rather plain, over- 
sized white shirt with dark bloomers as 
a kind of tuxedo for women. The 
Japanese have interesting ways of 


modeling stiff white-on-white cotton, 
and a few unusual blouses of this type 
can be found at Apogee (in the $70-to- 
$85 range). These would be striking 
paired up with the black faille 
bloomers at Saks made by Trousers Up 
($41). Alan Bilzerian’s, on Newbury 
Street, has a more traditional type of 
women’s tuxedo from Giorgio Armani, 
a designer who has liked the idea for 
some time. The jacket, in velvet, is 
$675. 

Evening clothes for men have always 
been simpler. Some men buy a tuxedo 
in college and wear it for the rest of 
their lives without looking absolutely 
hopeless. But not so long ago, younger 
men more or less ignored evening wear, 
donning tuxedos rented only once or 
twice in their lives — for proms and 
weddings. Nowadays, the idea of for- 
mal wear appeals so much that Jordan 
Marsh is carrying such things for the 
first time. And what’s popular is the 
traditional tuxedo look — nothing gus- 
sied up with materials like brocade. 
Variety here is provided by the choice 
of a notched or peaked collar, or per- 
haps an old-fashioned shawl model, 
which Leslie Dressler, Jordan’s men’s- 
wear buyer, says can be considered 
either ‘“‘very backward or very for- 
ward.” 

Shirts too are simple. No more ruf- 

Continued on page 38 
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fles in workman’s blue — today’s are 
white, with pleats or bibs, or with wing 
collars. (The traditional detachable 
wing collar, however, is found these 
days only at places like Brooks 
Brothers.) After 15 years, Americans 
are finally taking the advice of the 
Duke of Bedford, who in 1966 wrote, 
“Frilly evening shirts should not even 
be looked at.” 

These days, traditional black or 
white vests are being worn with tux- 
edos, as are more-popular, less-expen- 
sive cummerbunds. Men who insist on 
enlivening the general effect are doing 
so with colored cummerbunds and bow 
ties, some with a touch of Lurex. With 
women’s clothes very ornate, men 
seem to be going in for counterpoint. 

Velvet sport coats in wine and green 
and velvet blazers are selling well, and 
younger men like to team them with a 
wing-collar shirt. Some men wear over- 
sized wing-collar shirts with jeans, a 
style vaguely related to the women’s 
Annie Hall look popular some years 
ago. As Dressler puts it, “From the 
waist up, it’s traditional; the bottom 
reflects their own lifestyle.” 

Even evening pumps, in black pa- 
tent leather with grosgrain bows, are 
making a comeback, and not always 
with tuxedos — they also can be worn 
with jeans. Less-formal dress — the 
male equivalent of Victorian shirts and 
velvet knickers — offers costume looks 
that feature snappy “old-fashioned” 
details like argyle sweaters. 

As usual, men’s wear is available in 
a wide variety of prices. 

We have aimed the women’s part of 
this article at reasonable people with 
modest pocketbooks. But what if you 
were unreasonable, and very rich, what 
would you be wearing then? Judith 
Fenno has just returned from viewing 
the New York collections, and her 
descriptions convince us that what 
looks vulgar in knock-offs is gorgeous 
when fashioned from costly materials. 
According to Fenno, designs are even 
wilder. Last year’s combination of vel- 
vet and taffeta has given way to silk, 
mohair, and suede — in a single gar- 
ment. There is a lavish use of fine 
leather, and a return to “bugle beads” 
— tiny cylinders that must be sewn on 
by hand. Gold is still around but has 
been toned down; it’s edging toward 
pewter or bronze. 

But despite the seductiveness of all 
this, Bill Blass told W recently that 
he’s already thinking in terms of 
clothes that are “simple, simple, sim- 
ple.”” Oscar de la Renta, the father of 
the ball gown, says, “For the time be- 
ing, I’m sick of taffeta.” And Calvin 
Klein says he’s thinking “less of metal- 
lics . . . much more about reptiles and 
snakes.” In other words, we can’t wait 
until next year. Oo 
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